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GHL Certified Admin
Meta Ads | SMM

contact

+63 917 500 5549 work experience

mers@mercedessilabay.com

) GHL | Meta Ads | SMM
mercedessilabay.com

00006

GHL Task:

certificates
e Importing Group Homes courses from Kajabi to GHL

with automations, email campaigns, SMS, etc
¢ Built and managed marketing automations for lead

Easy Ads Program

AdsLevelUp - Advanced capture and follow-up emails and workflows
; e A2P approval
The Leads Overload e Creating a new sub-account

Ecommerce Masterclass e Integrations - Stripe, Calendars, Social Media Accounts

e Facebook Form Fields Mapping
e Funnels and Sites
e Custom Values

ortfolio
P e Forms/Surveys
e Calendar setup and bookings
Images
Videos Meta Ads
Mersi Digital e Created a sales campaign for a Dallas live event in just
All in One Virtual PA 5 days with 7 attendees; didn't push through to run

longer due to a payment issue

i o
reviews
< SMM

e social media scheduling via Social Media Planner

. ¢ Social media accounts profile optimization
education

Bachelor of Science in Information Technology
Mindanao States University - lligan Institute of Technology
2005 - 2007



https://directory.gohighlevel.com/philippines/cagayan-de-oro-city/certified-admins/mercedes-silabay
https://mercedessilabay.com/
https://drive.google.com/file/d/1P18dP-pFl-Apvd8OmIrL_WFiqL_PnJdI/view?usp=sharing
https://drive.google.com/file/d/1quBpWJdia-gqQYYfW5mPuSlXas-ut4Oz/view?usp=sharing
https://drive.google.com/file/d/1yA3eEHDrK082_wYHV89P0I17zuQs_vSA/view?usp=sharing
https://drive.google.com/file/d/1oWuGsSLds928E2eTC8cHwhguoFzONoEh/view?usp=sharing
https://drive.google.com/drive/folders/1QLw1O6QvjNxpxKLDK8g6noJ4h-rjOhOi?usp=sharing
https://drive.google.com/drive/folders/1h7rsN0sQU0VmAymc_7cTyKw5nOq-6vZl?usp=sharing
https://mersidigital.com/
https://drive.google.com/file/d/1mmthAKDAVw9q5YT5smnF735XSJ0xLAJY/view?usp=sharing
https://drive.google.com/drive/folders/16_66OMV3UM6JvTVUP7avG4IMX-_2TjcS?usp=sharing

work experience

GHL | Meta Ads | SMM
Zen Companies Inc | Oct 2025 - Feb 2026

GHL Task:

e Extendly Onboarding process and setup

e Built and managed marketing automations for lead
capture and follow-up emails and workflows

e A2P approval

e Creating a new sub-account

e Integrations - Stripe and Social Media Accounts

e Facebook Form Fields Mapping

e Email campaigns

e Funnels and Sites

e Custom Values

e Forms/Surveys

e Calendar setup and bookings

Meta Ads

e Managed and optimized Facebook and Instagram ad
campaigns focused on lead generation on a weekly
basis, with 3 account locations with ISP products

e Monitored ad performance metrics, including CTR, CPL,
CPA, and conversion quality, to ensure campaigns
stayed within KPI targets

e Conducted audience targeting, creative testing, and
budget optimization to improve campaign efficiency

e Weekly meeting and updates

SMM

¢ socidl media scheduling via Social Media Planner
e Social media accounts profile optimization




work experience

Facebook Media Buyer

Franchise Ramp LLC | March 2022 - May 2026

Managed and optimized Facebook and Instagram ad
campaigns focused on lead generation on a weekly
basis with 300+ accounts location

Monitored ad performance metrics, including CTR,
CPL, CPA, and conversion quality, to ensure
campaigns stayed within KPI targets

Conducted audience targeting, creative testing, and
budget optimization to improve campaign efficiency
Creating a search term campaign in Google Ads
Editor and publishing the ads in the browser

Weekly optimizations with keywords in Google based
on KPI metrics

Creating metric dashboard via GDS template

Every 1*, 15" and 22" Monthly budget updates in
Meta and Google

Weekly meeting and updates

True Hero Realty DBC | April 2022 - June 2022
& Nov 2020 - Jan 2021

e Generated almost 500 leads in 6 weeks

e Managed and optimized Facebook and
Instagram ad campaigns focused on lead
generation and conversions with 2
account locations (Real Estate niche)

e Monitored ad performance metrics,
including CTR, CPL, CPA, and conversion
quality, to ensure campaigns stayed
within KPI targets

e Set up automation for leads to a Google
Sheet and SMS notification

e Creating a report via Google Sheet for KPI

e Weekly meeting and updates

Cherrington Media LLC | July 2023 - Jan 2024 905 BJJ & MMA Academy | Aug 2020 - Oct 2020

e Managed and optimized Facebook and
Instagram ad campaigns focused on lead
generation and conversions with 2
account locations (MMA niche)

e Monitored ad performance metrics,
including CTR, CPL, CPA, and conversion
quality, to ensure campaigns stayed
within KPI targets

e Creating a report via Google Sheet for KPI

e Weekly meeting and updates

e Managed and optimized Facebook and
Instagram ad campaigns focused on lead
generation and conversions with 1 main
account and student accounts (affiliate
marketing niche)

e Monitored ad performance metrics,
including CTR, CPL, CPA, and conversion
quality, to ensure campaigns stayed
within KPI targets

e Creating a report via Google Sheet for KPI

e Weekly meeting and updates

Finance Savvy CEO | Sept 2023 - Oct 2023 Owner ¢ All in One Sari Sari Shop

e Managed and optimized Facebook and Jan 2020 - Feb 2020

Instagram ad campaigns focused on lead
generation and conversions with 1
account (coaching niche)

e Monitored ad performance metrics,
including CTR, CPL, CPA, and conversion
quality, to ensure campaigns stayed
within KPI targets

e Weekly meeting and updates

e handles all the operations of the Shopify
store and FB page - creating ad copy,
creatives, testing product and launching
the campaign




work experience

General Virtual Assistant

Mobile Marketing | Sept 2011 - Mar 2025

e Managing hosting accounts

¢ install WordPress sites, themes, plugins,
pages, and posting contents

e posting in community portal

Social Media Manager

Salesdriver.io | Jan 2023 - April 2023
e Learning and creating automations
e Social media posts using Al tools

e Youtube optimizations

Weekly meeting and updates

Permanent Make Up Arts | July 2022 - Sept 2022

e Setting with FB campaigns and how it
works for the client

e Social media posts and scheduling

e Weekly meeting and updates

Coach You Fit | Sept 2011 - Oct 2024

Your Best Self Meditation | March 2022 - June 2022

e Setting up email campaigns and follow-

ups
e Social media posts and scheduling
e Weekly meeting and updates

daily checking and deleting unnecessary
emails

FB group moderator

managing team Beachbody reports on a
weekly basis before it shuts down




Testimonials

Keevin Czar Hero P
2h - D

Fb Is life. perl two nights ago, nashutdown ang FB. if you are a FACCEBOOK ADVERTISER
like me. lugi kaayu ka sa per day nga ginabayad nimu sa FB, just to advertise kay. pila ka
hours nag total shutdown. But | still believe in Facebook, in the value they to people for
us to communicate and its potential in advertising. And thanks for FB, fopthe good
outcomes / Close deals | made in real estate bcoz of FB ADVERTISING. | also would like
thank my ever effective-efficient, supportive. hardworking and deficated FB Marketing
Specialist Mercedes Silabay. Thank you the good outcomes from ur FB ADS hardwork.
Thanks for the Backdoor support.

Angie Byboth-Malmin
Owner at Permanent Makeup Arts - Oct 5, 2022

Mercedes is professional and knowledgeable. She is easy to talk to and ready to work. Just have a plan
ready and she'll be able to do it or at least learn fast to do it.

L8 8 & ¢

Rockford Hunt
e Co-Founder at SalesDriver.io - Apr 25, 2023

Working with Mercedes was a pleasure. Her positive demeanor, willingness to learn and adapt, and
overall web knowledge helped us create exceptional video content, edit web applications and social
media posts that really caught attention. Would highly recommend Mercedes for another position!

L8 8 8 & ¢



https://drive.google.com/file/d/1ZsoODUUHfN5Wu_WjCD_FORpKRIKvXHcr/view?usp=sharing
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